




You Will Receive:
• Today’s Webinar Recording

• CAE Credit Certificate



The #1 
constraint of 
many 
nonprofits is 
not lack of 
money…

it’s lack 
of time



EVERYONE’S JOB

Marketing can often become 

A

NO ONE’S JOBB

AN IMPOSSIBLE JOBC

ALL THE ABOVE…D



Managing a 
program’s 

brand 





Build a brand toolkit! 

Distribute 
workload to less-
skilled people

Use familiar tools

Invest in key assets 
from professionals

Support your 
supporters in sharing



Set Brand 
Colors and 

Fonts



Build Static
& Editable 
Templates



Upload 
Brand Assets 
& Elements



Fair Labor Association
Putting Fairness to Work

2033 K Street NW, Suite 400 | Washington, DC 20006 
27 Chemin des Crets-de-Pregny, CH-1218 Grand-Saconnex | Geneva, Switzerland

The Fair Labor 
Association (FLA) 
Fair Labor Code 
defines standards for 
upholding workers’ 
rights in factories and 
on farms. The Fair 
Labor Code is based on 
International Labour 
Organization standards 
and internationally 
recognized human 
rights. FLA member 
companies agree to 
uphold these workplace 
standards in their 
supply chains to protect 
workers around the 
world by making 
factories and farms 
better places to work.

FAIR 
LABOR 
CODE

Employers shall adopt and adhere to rules and conditions of employment that respect workers 
and, at a minimum, safeguard their rights under national and international labor and social 
security laws and regulations.

EMPLOYMENT RELATIONSHIP

CODE ELEMENT STANDARD

NONDISCRIMINATION

HARASSMENT OR ABUSE

FORCED LABOR

CHILD LABOR

FREEDOM OF ASSOCIATION  
& COLLECTIVE BARGAINING

HEALTH, SAFETY,  
& ENVIRONMENT

HOURS OF WORK

COMPENSATION

No person shall be subject to any discrimination in employment, including hiring, compensation, 
advancement, discipline, termination or retirement, on the basis of gender, race, religion, age, 
disability, sexual orientation, nationality, political opinion, social group or ethnic origin.

Every employee shall be treated with respect and dignity. No employee shall be subject to any 
physical, sexual, psychological or verbal harassment or abuse.

There shall be no use of forced labor, including prison labor, indentured labor, bonded labor or 
other forms of forced labor.

No person shall be employed under the age of 15 or under the age for completion of compulsory 
education, whichever is higher.

Employers shall recognize and respect the right of employees to freedom of association and 
collective bargaining.

Employers shall provide a safe and healthy workplace setting to prevent accidents and injury to 
health arising out of, linked with, or occurring in the course of work or as a result of the operation 
of employers’ facilities. Employers shall adopt responsible measures to mitigate negative impacts 
that the workplace has on the environment.

Employers shall not require workers to work more than the regular and overtime hours allowed by 
the law of the country where the workers are employed. The regular work week shall not exceed 
48 hours. Employers shall allow workers at least 24 consecutive hours of rest in every seven-
day period. All overtime work shall be consensual. Employers shall not request overtime on a 
regular basis and shall compensate all overtime work at a premium rate. Other than in exceptional 
circumstances, the sum of regular and overtime hours in a week shall not exceed 60 hours.

Every worker has a right to compensation for a regular work week that is sufficient to meet the 
worker’s basic needs and provide some discretionary income. Employers shall pay at least the minimum 
wage or the appropriate prevailing wage, whichever is higher, comply with all legal requirements on 
wages, and provide any benefits required by law or contract. Where compensation does not meet 
workers’ basic needs and provide some discretionary income, each employer shall work with the FLA to 
take appropriate actions that seek to progressively realize a level of compensation that does.
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Brand
Templates 

in Office and 
InDesign



Set up type 
styles and 

colors



Document 
choices in a 
style guide



MARCH 9-12, 2016
ORANGE COUNTY CONVENTION CENTER 
ORLANDO, FLORIDA  |  USA

www.ISPAEXPO.comRESERVE YOUR BOOTH TODAY

imagine. inspire.

WHERE THE MATTRESS INDUSTRY’S PEOPLE, PRODUCTS AND POSSIBILITIES CONNECT

EXHIBITOR PROSPECTUS EXHIBITOR PROSPECTUSEXHIBITOR PROSPECTUSEXHIBITOR PROSPECTUSEXHIBITOR PROSPECTUS

ISPA EXPO 2016 will take place in Orlando, Florida, a city that’s smart for 
business. Not only is Orlando highly affordable and simple to navigate, 
it’s also easy to get to. With over 100 nonstop flights from cities around 
the world, attendees are sure to find travel to Orlando International 
Airport exceptionally convenient. As an added bonus, Orlando offers 
excellent options to entertain your customers after hours.

ABOUT ISPA
Since 1915, the International Sleep Products Association 
(ISPA) has provided valuable programs and services 
for the mattress industry. ISPA members represent 
mattress manufacturers and suppliers to the industry 
around the world, ranging from multinational 
companies to small, family-owned operations. Join 
the mattress community’s trade association today – 
visit www.sleepproducts.org/join or call 703-683-8371.

International Sleep Products Association
501 Wythe Street
Alexandria, VA 22314-1917 USA
Phone: 703-683-8371  |  Fax: 703-683-4503
www.sleepproducts.org 

SHOW HOURS
March 9
March 10
March 11
March 12

Wednesday
Thursday
Friday
Saturday

RESERVE YOUR EXHIBIT SPACE TODAY! 
336-945-0265

Kerri Bellias, Vice President, Sales
Phone: 336-945-0265  |  Fax: 703-683-4503
Email: kbellias@sleepproducts.org

#ISPAEXPO
WWW.ISPAEXPO.COM

9 a.m. –  5 p.m.
9 a.m. –  5 p.m.
 
9 a.m. – 12 p.m.

10 a.m. –  5 p.m.

INNOVATEINNOVATEINNOVATEINNOVATE

“ISPA EXPO is an unparalleled 
opportunity to cost-effectively 

showcase our products to a large 
audience of qualified buyers. 

The event provides a great 
return on our investment!”

— Stefan Hoffman, VP Sales and 

     Marketing,  Bekaert Textiles USA

SUNNY ORLANDO, 
THE PERFECT PLACE 

TO IMAGINE NEW 
POSSIBILITIES, GET 

INSPIRED, AND
 INNOVATE!
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SUNNY ORLANDO, 
THE PERFECT PLACE 

TO IMAGINE NEW 
POSSIBILITIES, GET 

INSPIRED, AND
 INNOVATE!

ISPA EXPO ONLY TAKES PLACE EVERY TWO YEARS! 
MARK YOUR CALENDAR NOW

imagine. inspire.
INNOVATEINNOVATE

WHERE THE MATTRESS INDUSTRY’S PEOPLE, PRODUCTS AND POSSIBILITIES CONNECT

MARCH 9-12, 2016  |   ORLANDO, FL  |   USA

FOR INFORMATION ABOUT EXHIBITING CONTACT: 
Kerri Bellias | kbellias@sleepproducts.org  | 336-945-0265 | www.ISPAEXPO.com

Guide the customers your way on the show !oor with 6 
carpet banners.

Two charging locations give attendees the opportunity to 
charge up their smart phones, laptops, and other devices to 
help ensure that they stay connected. 

Lounge seating and swing tables branded with your logo 
and booth space at the center crossroad of the  show !oor.

Exclusive lounge unit with 4 seats and 4 swing tables all with 
your branding.

Take advantage of prime real estate with your branding on 
the digital kiosks at the hall entrance.

Reinforce your brand and corporate image with these highly 
visible and e"ective on-site banners. Secure a premium 
position today! 

A prominent brand awareness opportunity. Attendees will 
be wearing your logo throughout the event on the badge 
lanyard provided to all attendees.

Your company name and logo will be carried on marching 
billboards at the show and beyond on this useful item 
distributed to all buyers. Your own promotional brochure 
will be inserted in the bag at no additional charge.

Make a huge impact with your company logo and booth 
number on 20 (2’ x 3’) !oor clings in the convention center 
lobby leading to the show !oor.

Let your customers know where to #nd you as they enter 
the convention center from the hotels and shuttle. 

Two high-tech monitors positioned at show hall entrance 
will carry your message for all to see. Only six rotating 
opportunities are available, so your message will virtually 
always be displayed.

BANNERS & SIGNAGE $3,000-$5,000

CHARGING STATIONS 

FULL MOON (2 opportunities or exclusive) $4,100 or $7,500

SOMBRERO (2 opportunities) $4,200

ISLE CARPET BANNERS (3 opportunities) $4,000REGISTRATION LANYARDS  SOLD

REGISTRATION BAGS SOLD

DIRECTIONAL FLOOR CLINGS $3,500

WINDOW CLINGS (2 opportunities)  $1,500

DIGITAL SIGNAGE (6 opportunities) $3,000

WELCOME CENTER KIOSK SIGNAGE (2 opportunities)  $3,000  

ON-SITE

FRIDAY HAPPY HOUR                     SOLD

Create a lasting impression when you host this 
memorable Wednesday evening reception. Take 
advantage of this exclusive opportunity to reach all of the 
ISPA EXPO attendees with prominent signage and 
branded items displayed at the event.

Mix and mingle with colleagues on the show !oor. This 
reception is a great way to meet potential customers.

WELCOME RECEPTION  SOLD

EVENTS

MARCH 9-12, 2016
ORANGE COUNTY CONVENTION CENTER

ORLANDO, FLORIDA | USA

SPONSORSHIPS & PROMOTIONAL 
OPPORTUNITIES 

imagine. inspire.

WHERE THE MATTRESS INDUSTRY’S PEOPLE, PRODUCTS AND POSSIBILITIES CONNECT

INNOVATEINNOVATEINNOVATEINNOVATE
MARCH 9-12, 2016  |  ORANGE COUNTY CONVENTION CENTER

ORLANDO, FLORIDA  |  USA  |  ISPAEXPO.COM 

REGISTER BY FEBRUARY 19 AND SAVE |  WWW.ISPAEXPO.COM

IF THE MATTRESS INDUSTRY IS 
YOUR BUSINESS, YOU CAN’T 
AFFORD TO MISS ISPA EXPO 2016!

REGISTER TODAY!

ISPAEXPO.COM 
#ISPAEXPO

INTERNATIONAL SLEEP PRODUCTS ASSOCIATION
501 WYTHE STREET
ALEXANDRIA, VA 22314-1917 USA

MARCH 9-12, 2016  |  ORANGE COUNTY CONVENTION CENTER
ORLANDO, FLORIDA  |  USA  |  ISPAEXPO.COM 

imagine. inspire.

WHERE THE MATTRESS INDUSTRY’S PEOPLE, PRODUCTS AND POSSIBILITIES CONNECT

INNOVATEINNOVATE

REGISTRATION NOW OPEN! RESERVE YOUR SPOT TODAY AND SAVE

Our Concept



ISPAEXPO.COM

Register by 
February 19 

and Save!

MARCH 9-12, 2016
ORANGE COUNTY CONVENTION CENTER
ORLANDO, FLORIDA  |  USA

WHERE THE MATTRESS INDUSTRY�S PEOPLE, PRODUCTS AND POSSIBILITIES CONNECT

Client 
designs



Deliver 
information & 

resources



Custom 
components 

in Canva



Simple 
works too



Customize 
for your 
sharers



Speakers, 
Sponsors, 
Exhibitors, 

Board 



Update Your Email List
In advance of the giving day, update your email list.

Ideas
Guide

Do More 24 Delaware | Delaware’s Giving Day | Ideas Guide

Hopefully, the emails, posts, and campaign in this toolkit will help make it 
easy to participate. If you are looking to do more — or to create something 
more custom to your organization — the following guide offers ideas and 
suggestions for you to use instead of — or blend into — the planned campaign. 

Increase Your Followers
In advance of the giving day, work to increase your followers on social media.

• Send messenger messages to friends to like your page(s) 
• Run social ads to increase likes-read about Friend’s of Cooch’s Bridge Historical Site’s success 

with social ads here
• Ask your fans to recommend your page to their friends
• Follow other organizations/ individuals so that they will see you and perhaps follow you back
• Send emails letting people know the activities/ events you’ll be hosting online/ in-person and 

provide a link to follow to participate

• Send a postcard to anyone whose email you don’t have 
• Send at least one email to check for bounces and undeliverable emails. Work through this list to 

clean it before the giving day. This can be done by internet research to replace the bad email or 
by calling to get an updated email address. 

• This work would be perfect for a spring semester intern. Students in business, marketing, public 
relations, and communications programs would all be a good fit. You can contract time frame and 
pay with the student to complete this specific project instead of committing to 20 hours a week. 
Remember to check in with them to discuss progress and challenges. Contact local college 
placement offices and ask all your friends who have college age children.

1

Keys to 
Success

Know the goal for the campaign.

Don’t  compare what you do to anyone else. 

Not just the number — but what do you hope to gain? Is your priority getting gifts from current donors 
or finding new donors? Would you like to reach farther? Do you need to spark online engagement? 
Make sure you prioritize what you want, it will help you choose a strategy and tactics that will support it. 
Check out this article to learn how the Howard J. Weston Community & Senior Center focuses on 
quality goal setting during the campaign.

Your goals are your goals. Your capacity is what it is. Make good choices about what you can accomplish 
well — while still keeping your other tasks running. You don’t need to be everywhere. Especially if that’s 
not where your likely supporters are.

Goals don’t need to be monetary.
You can go for # of new donors or number of names on a petition or donations from every county. You 
can even attach those goals to different challenges throughout the day for little wins.

Have an ace-in-the-hole. Or three. Or five.
Work in advance to secure commitments for gifts — or matching gifts — to challenge your donors to 
give. Time those gifts strategically throughout the campaign to spark more giving. Knowing their coming 
will give you time to plan how to post about it to inspire your audience to participate. (Let the DM24DE 
Team know about these plans so we can get them scheduled.)

Be present during the event.
Make sure someone is monitoring your feeds for comments that should be responded to — in any way. 
This can be a volunteer. 

Set a goal that is big enough to excite your 
community, but reachable.
And if you don’t reach it, don’t despair. Talk about all that you can do with what you received. It’s more 
than you had yesterday. 

Do More 24 Delaware | Delaware’s Giving Day | Keys to Success

Grow a 
campaign or 

event







Orgs with a 
dedicated 

volunteer using 
the toolkit raised 

31% more than 
orgs that 

didn’t



QUESTIONS? 
nonprofittoolkit.net

Marketing training

Beth S. Brodovsky, President
Iris Creative Group, Inc
beth@iriscreative.com
 

FocalPoint LinkedIn newsletter

https://www.linkedin.com/in/
bethbrodovsky/

Iris Creative Group

https://nonprofittoolkit.net/
mailto:beth@iriscreative.com%20%20?subject=From%20GrowthZone
https://www.linkedin.com/newsletters/focalpoint-6911767561441263616/
https://www.instagram.com/iriscreativegroup/


LET’S GET SOCIAL
www.growthzone.com

@GrowthZone

@growthzoneams

@growthzoneams

@growthzone-ams

@growthzoneams

Scan me!
Watch a video tour


