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Marketing can often become
/'3 EVERYONE’S JOB
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9% AN IMPOSSIBLE JOB
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Build a brand toolkit!

Distribute
workload to less-
skilled people

Use familiar tools

Invest in key assets
from professionals

Support your
supporters in sharing
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Hi amazing NPCC speakers!

Here are some updates and additional promotional ideas for you. As we move into March, we will be promoting more heavily as the Super
Early Bird Discount (Half-Price! at $197) ends on March 31st. So be ready to see your beautiful self tagged in a jillion posts! &%

* Digital Swag Bag: Please let me know if you want to add an additional Freebie to the Digital Swag Bag. This would need to be a 'non-
opt-in' freebie, but can include your opt-in information at the back. For example, a downloadable checklist to start a business and on the back page
you could include an opt-in link to your newsletter. This is good as it gives the audience another way to engage with you. If yes, please send it
to me by the end of April. I'll send another reminder. &

* Email - If you would like to get paid to send out a designated email, | have sample copy here. Please send out before the last early bird
deadline of June 30th. You can send as many emails as you like (but will only get paid for one email), as this will help us go over the 500 attendee
threshold so you can double your speaker rate! FY/ reminder - Super Early Bird 5197 ends March 31st; Regular Early Bird of 5297 ends June 30th.

* Social Media Graphics & Copy: Feel free to share at any time! | am adding you to the CANVA folder as we have onboarded more
sponsors. This way, you can always have access to the most recent graphics (Click here for Square Graphics or for Story Graphics and here
for Social Media Copy).

¢ LinkedIn: You are all speakers on the Linkedin Event. Please feel free to invite any (or all!) of your contacts to the event. Asimple
message you can add into your invite is, "Hi NAME, | am excited to be speaking at the Nonprofit Consulting Conference Online in
August! If you are looking to start or grow a nonprofit consultancy, please be sure to join me for two-days of great sessions,
resources, and networking!”

* Here's a short video to show you how to invite folks on LinkedIn from the Event Page:

LinkedIn Speaker Invite - Watch Video

g g o S N9

2
senfissigg | =0T
How 1o When to Grow Yeur
A Consuiting Business

Simple

works too

EETRT

" . A PAERSNE e

As always, please let me know if you have any questions or would like support!
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Do More 24 Request for {Week of 2/8) Hopefully, the emails, posts, and campaign in this toolkit will help make it

A perzonal emai to velunteers asking for their help menfioring and schedulng social aspects of your easy to participate. If you are looking to do more — or to create something
campaign more custom to your organization — the following guide offers ideas and

suggestions for you to use instead of — or blend into — the planned campaign.
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R81inciadd sotied| g pusis 1 40 .‘ KR, sheronting 0 omumests 4 Riead. pmcwiel; and « Run social ads to increase likes-read about Friend's of Cooch's Bridge Historical Site's success
hd v Your ahm, with social ads here
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Do Msr 24 Doaawars | Cokewars's Gavg your rame kegt poj up. W truly appreciabe all of the work you heve helped us with oer « Follow izations/ individuals so that they will see you and perhaps follow you back
:':: !anmh:;vliﬂnr = Il':'aa‘“ o p r;:l‘p;’ofle pl;r;:: ;:::ctivities/ events you'll be hosting online! in-person and
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P @ short call % train you on Wi task. 00 o0 29 Daamars | DGt s GV Oy | FPROmaaoe Toodi e Margeonts
We need your help to make the mes! of those 24 hours. ()
ot v can 0w et March 1— What do you need to do more? rour Email List
“Thari youi for your suppor! HELP US Uses: giving day, update your email list.
[Your Name] Talk about what you need i order 1o mainiain 8nd 9row your impact. DELAWA RE
Promotion Toolkit for Nonproﬁts viny Svetch poct and
Wekome to De Mare 24 Delaware, Delawar GMQMWW ”m how gwing to ooz tea Kooy, to any il you don't ha
[ o they heve y glven this year. !
TOMORROW e email to check for bounces and und .
he giving day. This can be done by in Know the goal for the campaign.
an updated email address. Not just the number — but what do you hope to gain? Is your priority getting gifts from current donors.
ld be perfect for a spring semester intef or finding new donors? Would you like to reach farther? Do you need to spark online engagement?
Table of Contents bmmunications programs would all be Make sure you prioritize what you want, it will help you choose a strategy and tactics that will support it
Tools. ident to complete this specific project Check out this article to learn how the Howard J. Weston Community & Senior Center focuses on
Thia Toolkt incluges and Key ... c“mm graphics provided, There i & ""'HM!' ’.m  graphia with spece for your kige, hecin with the to discuss progress quality goal setting during the campaign.
template o 10g0. es and ask all your friends who have
-------- s“ﬂ”‘“ Poste: Don’t compare what you do to anyone else.
© Starting tomormow, March 27, we have 3 chance 10 maie your gift do even more. Through Your goals are your goals. Your capacity is what it is. Make good choices about what you can accomplish
#0oMore24DE 3 s Givin, i ile stil i ) ially if ’
we have access ta a pool of additonal funds. The mare we raze, e bigger ' Giving Day | deas Guide well — while still keeping your other tasks running. You don't need to be everywhere. Especially if that's
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¥ 3 ign please
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March 1— What do you need to do more? Story Post
Uses:

Set a goal that is big enough to excite your
community, but reachable.

And if you don't reach it, don't despair. Talk about all that you can do with what you received. It's more
than you had yesterday.

2,
Goals don’t need to be monetary.
YYou can go for # of new donors or number of names on a petition or donations from every county. You
can even attach those goals to different challenges throughout the day for little wins.

Have an ace-in-the-hole. Or three. Or five.

Work in advance to secure commitments for gifts — or matching gifts — to challenge your donors to
give. Time those gifts strategically throughout the campaign to spark more giving. Knowing their coming
will give you time to plan how to post about it to inspire your audience to participate. (Let the DM24DE
Team know about these plans so we can get them scheduled.)
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Be present during the event.

Make sure someone is monitoring your feeds for comments that should be responded to — in any way.

g Immmmmmm This can be a volunteer.
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We are endlessly thankful to all of our donors
who participated in DoMore24!

Keep an eye out to see the exciting things we
have planned for 2023

Instagram User
15 days ago

THANK
YOU!®

DELAWARE@

Ty

»
Support Blue Demon
Athletics Inc. on
DoMore24DE 2023 on

Thursday March 2nd, starting
at 6:00PM EST:

New Twist Radio I&Wewrwimd’
15 days ago

THANK
YOU!

@Dnndyunersu fora nice chat mm the
ARTS and the importance of supporting
noaprofits. It was a ton of fun!

Besure to donate...

é‘ King Creative (@KingCreativelLC) v
15 daysago

»
Support Blue Demon
Athletics Inc. on
DoMore24DE 2023 on

Thursday March 2nd, starting
at 6:00PM EST!...

T4 Justin Watson (@Jwatsonradiom..
15 days ago ’

THANK
YOU!

BO MO~
DELAWARE

Dalaware's Giving Day. | DoMore2 éulamars.erg

THANK
YOU!

DELAWARE @

THANK
YOU!®

DELAWARE@

Thank you for your contributions and for
sharing our misslon with your friends.
#Domare24DE did an amazing job show casing
Delaware's non-profits and all the good
Delawareans do! It's never too late to help s ...

Delaware's Giving Day. | DoMore24Delawars.sey

THANK
YOU!

DELAWARE@

Ty ——yery

What a day! We are so grateful for all our
‘supporters who took the idea of doing more to
heart and gave to NCCL School. #DoMore24DE

is about ensuring Delaware continues tobe a
wonderful place for everyone...

Instagram User
15 days ago

Engage your event
attendees. Start your
free trial now!

CONGRATULATIONS!

8 AMGHLO[N TICKET

1.Friends of Harrington Public Library
2.ASPIRA Academy

0 o

Our thanks to all of you who donated during
#domore24de We are grateful for your kindness

and generosity in support of outdoor
connections! You're the best!

Thank you spurimpact and unitedwayde for...

Instagram User
15 days ago

RT @BrandywineSPCA: (7/7) All donations are
MATCHED through 6pm tonight! #DoMore24De
domore24delaware.org/fundraisers/br...

f7 @JayneMarie007
15 days ago L

We ® you! Our team is humbled by the
outpouring of support and generosity for the
annual #DoMore24DE campaign, which raised
over $2,645 for arts programming In Sussex
County and beyond. THANK YOU to our
supporters, ...

Freeman Arts Pavilion n
15 days ago

RT @everetttheatrel: Thank you to all who took
the time to share our posts, comment about
what The Everett means to you, and donate to
what has become our *biggest fundraiser of the
year*!

Thank youso....

Seth Cosans (@CosansSeth)
S 5 daysago ’

CONGRATULATIONS!

8 A MBﬁlD[N TICKET

1.Friends of Hi ington Public Library

THANK YOuU!!

‘Thanks to your generocity, we raised $30,442
during our ADoMore24De campaign.

Those funds go directly toward our work
reuniting and rehoming pets in need, and we....

Instagram User
13 daysago

»

RT @delawarecurling: A little
less than 2 hours to go
#DoMore24DE

Help make curling at
@delawarecurling availab...

&> Sahidali *" (@SahidaliToAl)
13 daysago

Thank you for the outpouring of love and
support during Do More 24 We are absolutely
amazed by your generosity. You didn’t just
meet our goal, you more than doubled it. You
helped us raise $24,0261...

First State Ballet Theatre
13 daysago [ £]

TOGETHER
WE RAISED
$7,480
FROM 109 DONORS

We are so thankful for all the donations that we

recelved last week in DoMore24 Delaware!

THANK YOI
Thanks to your generocity, we raised
during our ¥DoMore24De campaign.

Those funds go directly toward our

reunlting and rehoming pets in need,

Instagram User
13daysago

T HAN
(9]

AHUGE THANK YOU to the over 150
donors in Delaware and across the cc
helped OperDelaware reach our goal
$100,000in 24 hours!

During Do More 24, we announced

Instagram User
13 days ago

@ WALLS. 10

Increase conversion

THANKY

B0 MOTF
DEI.AWARE

We are very grateful to the individual
donated to our Living History Educat
Program and Scholarship Fund duri

year's #DoMore24DE on March 3-41 T
thelr generous donations, we raised

supporto...
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7 V' Beth S. Brodovsky, President
% !RIS " Iris Creative Group, Inc
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FocalPoint LinkedIn newsletter
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JENN SAIENNI BETH BRODOVSKY

DIRECTOR OF NONPROFIT ENGAGEMENT, PRESIDENT,
SPUR IMPACT IRIS CREATIVE GROUP, INC.

Iris Creative Group
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